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: هلاقم 	 هصلاخ
Based	on	the	capital	market’s	nature,	accountants	and	auditors’	 information	 is	provided	by	an	effective	 influence	of
personal	 decisions	 and	 market	 results,	 derived	 systematically	 by	 information	 structure	 and	 market	 participants’
features.	Auditors’	choices	are	influenced	by	perception,	judgment	and	decision	options	processes,	which	may	affect
auditing	errors.	The	study	purpose	 is	 to	 investigate	auditors’	different	biases	and	decision-making	 factors	on	errors
based	 on	 a	 cognitive	 approach	 in	 the	 capital	 market.	 The	 model’s	 objective	 is	 practical	 based	 on	 a	 descriptive-
analytical	methodology.	The	statistical	population	of	 the	study	 includes	all	certified	auditors	of	 Iran's	Securities	and
Exchange	Organization	(SEO),	whom	were	provided	with	the	researcher-made	questionnaires	with	valid	narration	and
reliability.	The	collected	data	were	analyzed	by	AMOS	software.	The	findings	indicate	that	components	of	the	cognitive
bias	 are	 predictable	 by	 auditors’	 errors	 based	 on	 the	 priority	 level	 and	 maximum	 influences,	 including	 mental
accounting	 bias	 (۶۳%),	 availability	 bias	 (۴۵%),	 heuristic	 bias	 (۶۰%),	 and	 ambiguity	 aversion	 bias	 (۵۸%).	 Also,
components	 of	 decision-making	 are	 predictable	 by	 auditors’	 errors	 based	 on	 the	 priority	 level	 and	 maximum
influences,	 including	 decision	 case	 (۵۴%),	 job	 experience	 (۵۷%),	 decision-making	 situation	 (۵۸%)	 and	 individual
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